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TiTok Global Downloads by Quarter
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Facebook.com
Facebook.com Microsoft.com
Microsoft.com Apple.com
Apple.com Netfix.com
Amazon.com Amazon.com
Netflc.com TikTok.com
YouTube.com YouTube.com
Twitter.com instagram.com

WhatsApp.com Twitter.com
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Social Platforms Are Scaling Live Never Before

The accelerating adoption of online platforms gives business and individuals the ability to reach global audiences.
Today, six platforms have more than 1 billion monthly active users, and 29 platforms have at least 100 million monthly active users.

Number of Years Since Launch to Reach 1 Billion Monthly Active Users

Facebook YouTube w—'WhatsApp WeChat Instagram w—TikTok

7.2 Years

87 Years 73 Years 7.0 Years

/

Monthly Active Users (Millions)

2004 2005 2006 2007 2008 2009 2010 201 2012 2013 2014 2015 2016 2017 2018 2019 2020

£X: Big Ideas 2022, Arc Investment
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39% 26% 17% 11%

Age 18- 24 Age 25- 34 Age 35-44 Age 4 5- 55

& | &

99% | 41%

Source: TikTok internal data Jan. 2023
The data is based on TikTok's internal analytics and are not guaranteed.

1%

Age 55+
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2:10:36
1:39:08
30:32
29:38
TikTok Youtube IG

Source:
1: Data.ai average time spent Indexed data(Android Only), 2023 Jan-Mar
2: Data Ai Indexed data(Android Only) 2023 Jan-Mar / TikTok internal data Jan 2023
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1:1 closed door meetings with clients that have signed NDA

only, do not email or leave behind slide

Monthly Unique
Creators
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from October 2021 to October 2022 202¢

Source: TikTok internal data, KR October 2021 — October 2022, creators are defined as unique TikTok users that post at least 1 video in the selected time period.



1:1 closed door meetings with clients that have signed
NDA only,
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@ Vviewing
@ Creating

13 14 15 16 20 21 =2z 22 WIB
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Wake up Lunch break After work Going to
bed

Source: TikTok internal data, South Korea, Oct 2022, based on video views percentage and publish percentage by hour
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35%
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I TikTok Users [l Nen TikTok Users

Source: GlobalWeblndex, Q2 2022 — Q3 2022
- KR TikTok Users n= 1001 — Anyone who has visited or used TikTok sites/apps on any device in the past month
- KR Non TikTok Users n=2634 — Anyone who has not used TikTok platform
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Source : Generation Z White Paper, 2020, TikTok User Deep Dive Study, 2022, TikTok Korea Brand Strategy team
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( New Phase of Platform )

Organic Meme Organic Meme Brand Account Brand HTC
#HOAIY #LYLHAZX| zepeto.kr.official ##KAIGucciChallenge
2.5B Views 76M Views #RPULQMEIX| 219M Views
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( New Phase of Platform )

Organic Meme Brand HTC
Jigle Jigle Crocs

7.1M Creations 9.6B Views

Brand HTC
Dr.Pepper
8.1B Views

Brand HTC
Apple
ERAVES
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485 min.

3,131x

1,518,548 min.

The total length of UGCs created with #squidgame
(The length of each video is assumed as 15s)

2,409,733x

1,168,720,837. min.

A total video streaming minute of videos with #squidgame
(The streaming time of each view is assumed as 1s)

Source : TikTok Internal date (2022.07.01)
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Source:
1) TikTok commissioned study by Nielsen, June 2020
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Discovery Engagement Post-action 2
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Source: Global TikTok Entertainment Vertical Study, Korea, Q1 2022 2023 28| O|C|of 7to|=
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How To TikTok




How To TikTok

For You Feed

Brand Account
Creator Community

TikTok Soldout Trend
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(1) For You Feed
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TikTok uses a

Content Graph,
not a Social Graph.

|
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2 Brand Account
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Beauty

LANEIGE OFFICIAL

FMCG
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Sources:

1. “"Native Ads vs Display Ads”, Informedmarketers 2020
2."Integral Ad Science Research’, marketingcharts.com 2020
3. “Zeitgeist”, GWI12020

4.Video Marketing Statistics, wyzowl, 2021
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Social Media Engagement Rates
ﬂlﬁ(EﬂE) EE%' ¢M| [[I'E ol'gxl' ,él'o:l% 1 (By Followers)

0|ﬂ| A TIKYOK

Ergagement rates infustry beachmarks

8 across Ml indestries for 2023
h~ 0

u = 4.25%
| nylagram s o

el Facebook: 0.15%

q'ﬁo 18.0% 17_30/0 Twitter 0.05% ENCACEMENT RATE

0- 500k- IM-10M >IOM TZ Q| £
500k ™

Source : 1. TikTok internal data, verified Business Accounts
that have posted more than 50 videos in Q2/20, July 2020
2.Engagement Rate = (Likes+Comments+Shares)/Views
5 Rival IQ: Social Media Benchmark Report 2023
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Source : TikTok Internal date (2022.07.01)
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Improve performance and branding

AR YAS BDE 8D 2|EDIIE HFOR HEHA St

o o

TRAFFIC / CONVERSION
FOLLOWS CAMPAIGN CAMPAIGN

RETARGETING

Sign up to Allowlist for
Paid Follower Retargeting

OPEN BUSINESS ACCOUNT COMM.INTERACTION OBJ. CAMPAIGN PERFORMANCE CAMPAIGN ORGANIC POSTS
Familiarise yourself with Build up an audience Build a LAL audience Take advantage of the
TikTok by posting by directing people to from Paid Followers to largest amount of organic traffic
organically a few times your Business Account improve targeting & CVR by using captivating content
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Unlock your creativity

A9 AFoM Fotet /A QAO|XHES| 7|2

Analytics Q&A

® What do you think
about the coronavirus?

TikTok Live

I OL
Aftor clicking ~+~, users with
access can enter the LUVE tab
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7 2toj=e]2|
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(3 Creator Community



Influencer or Creator?

SIS EQAE 202l B = ofaff Bt =Z0/0j8. 2219 EES Aozt el F2/off0jEfE 27 = A A 2ofe. A 2IE 2l
EBHol 0 HEF B IZ 3f=H/SNSE F 2 2EoH=Z 20 OH7|= &0l of 1%

M2 Ot +HAPEA 2 =2

.
€2 J.CES 11l ok Inieircrl Daty; Scoiember 2021; The New York Times, “Will TikTok Make You Buy It2” (2 Oct. 2021) 20231 227 oiclof 7to| = [T



Why TikTok Creators?

=W ElE /X S0| Hot= EIE
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SOURCES: TikTok Internal data
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@ TikTok Soldout Trend
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#TikTokmademeb

Source: TikTok Marketing Science, Global Retail Path to Purchase Study, 2021
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Meme

Twist & Share

Copy

Original
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Amplify

Meme

Twist & Share

Original
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0 . QAo HEC /HES Fofs) QA
52% /A
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ElEo| MZMIti= O 531 EL} Big Spender

Y/
6502 (o) Medium+High Household

income!

2'1 Lte Z2|0jY MES M= eirh

2 5% EIES XS XHAIS 9J6l H7|HOZ 24 Mz| ofo|HS Tof

+11% vs Social competitor users?

1: GWI, household income, KR 2020Q1 -2021Q3  2: GWI, attitudes, “describes me statements”, KR 2020 Q1 -2021 Q3, compared to Social competitor apps
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SHAIEN T #skyhighmascara=

o7l 4 6MEH R J| =

2 H|E Ulta Beauty Ol A
43| Sold out &4

CH

A

=201 sliel 272 FORCH=
ot= TikTok O| Xtz EX

Maybelline New York's New Mascara Sold Out

'

How TikTok products go viral: CeraVe, Sky High Mascara ...

[ tew Yok Post

Where to buy TikTok’s favorite mascara, Maybelline's Sky
High Mascara
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#TikTokMadeMeBuylt

#TikTokMadeMeDolt

#TikTokMadeMeTrylt

#TikTokMadeMeMakelt

#TikTokMadeMeCooklt
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C# BookTok

#FinTok)

C#TikTokRuany
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FIEOH Shivcare
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Brands engage with entertaining
branded content

Brands grow awareness with ad
solutions & For You Feed

Brand

Accelerates

o
nt=

Users increase purchase
intent & willingness to buy

Conversion

2|5

Users shop & tell, creating organic content
that sparks joy

Community

Amplifies

¥sers convinced

to buy &
sales grow

7]
g4t

As more users join in, they share and grow
hype about the brand and products

Users are inspired to join in |
the conversation
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#TikTokMadeMeBuyit

#TikTokleggings
944M VV
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Tikiakileggings @
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#TikTokMadeMeBuyit

Hstrawberrydress
199M VV

making a

¢ daisy dress #
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=EIX 0| A 5LE{ Lower Funnel 71X| Seamless®t HA

Dynamic Sampling and Premium

Collection Ads Showcase Ads Lead Gen Badge 2.0

Display Cards

Yo ZHX S Oil HEFtEE HE= Y FHASS 7|He Z 07 Clo|E S J|uto 2 SrIX Fotof| SEHsto] HEZ2RM EE= 00|32 Ho|X| 2
CESIM IIHEOMHOIXZ 0|8 SHEZFNEXNSCE MY, MM MELE mopxol Zxyn g == o) Z2L 2 =0|= T2|0|Y HIX| |Est= ClAER(0| FtE
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Organic Feed

Top Feed
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Ad Buying Types

|

Branded Hashtag
Challenge

|
il

Top Feed

Standard Feed

il

ol dAHE F2H M HOIXZ 0|F,

LEEE
Home .
- 2 AH HOI K|S B HES +5 H2 e Ho|x|Z =7

[ Tk

S o

| Awareness

Reach (=)

Consideration

Traffic (Eaj=)

Focused Views -6s/15s } (554 x3|3)

Community Interaction (o)

Conversion

App Promotion (¥ 8|, ¢ EHY)

Website Conversions (g 7of 2t

|
|
|
Lead Generation (2I= 44) |
|
|
|
|

Product Sales (W= i) % 4

*7|Z Catalog Sales & Shop Purchases — Product SalesZ g}

(%) Global Only

x Beta Test
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TikTok For Business Solution

2023 New Updates

(=]
AD
—

Ad Solutions

X
—0 4 ‘_‘!J)
-O— AT
— Wy

Creative &
Optimization

i OO
Commerce

| Focused Views (6s/15s § ) |

Smart Performance Campaign (SPC)

TikTok Shop - Video/Live Shopping Ads (VSA/LSA) &

| Traffic - Landing Page View |

Auto Generated Refresh (AGR)

Catalog - Video Shopping Ads (VSA)

| Carousel Format i |

Value Based Optimization (VBO)

o

| M3l XIS 28 AN HO|X| 2 0|5,

Home . "
- 2t AN HOIX ]  HES 8 2 siT HO|XIZ 27

|S| Global Only

x Beta Test
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TikTok For Business Solution d
Branded Mission

> BHMESIHTCE SEAM7|= DEZE|S| /A HHMCIE 2HIX
> 3z2|ojjo|E{SofiAl 2l9= A3

«  HTC/BESt &M ZiH
«  BaCo| T BEtelE nEZ|EQ] KA EC|E 2
A2|0f|0[E{E0i|A| 2|YE*E M2

*Bfl HIC|2 Z3| 0| HElZ 2|}]EE XF
AA

CONFIDENTIAL & PROPRIETARY

. | MM Zdlx (UGC)E
. TFEHEQE EEHEH':°|XIESBr =S TN
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TikTok For Business Solution d
HC|C 0| M2 HTC/BES} &l & ElL|Ct

o ZZ0f| R&f5h= F2[0M|0[E St eH nAR[E|S] FHIAE HESI D HIME JHK| oY Y

hu 02
ox
I 30
i

O %2 uGe

okl
ol
=

HTC/BE oIMIE[E g

DS% BE A A6

CONFIDENTIAL & PROPRIETARY

Haliclc olM
SdC= o 33)0j/0]E EIE SRS HEHC JHK]
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TikTok For Business Solution

HIHC|= 0]

L

o el 7HA|

3Az2|ojjo|E

ElE 32|0l0|E HRFLIE|2|
3RE A M

SO B BHAE
E|= HSLIE|9 B SISO A| 2.
SIS 32|00|E| HRLIEIS NBAIT|H,
SAlofl Zmolg ¥BHo=
Hasr 4 QlasLct,

o ¢

B

2eix

—— = AA 9
3
S0 FEA Qs Zaix

2e|H2

HEHA

EH0|s 2HXE

QX MM 2 (user generated ads)2

oo o
MESD, RS EAS OS2
&5 o

Z BfH HA Q.
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TikTok For Business Solution

Home

WHY Branded Mission? — 2EIX HatMo| =9 M

*Sample size: 7 campaigns in GB, AE & SA
*Top funnel questions: (ad recall, familiarity & awareness)

HEC|E 0| 2o ol 59| Brand Lift Study Z 20| A,

FHe HAH0| =2 SFYHEQ HEMHA 2T ETF OHX| 2ot

|5t &7[MO 2 =A 20|11 JELICE

FItE, ZHHUGCO| HISHM UGAS S| H{EMHA HA| O A A= A}ASLICE

UGA
VS,
Aol 2 UGC HEYO| &2
UGC
9.38% 100%
wIHo=, UGATH BIHOZ ol 52 20| £2 UGCE
Top Funnel 220l UGC7} 1%X| gk &9 A== 250 s Top Funnel
UGCOIl B[ 1.88% L % Aol H[8 Top Funnel 2 SHM 100% T B Al
2 HEHAS Holn i 210141 9.38% £ 2 T 9= X 8 Haw
Lick. EHAS 50|31 YBLIC,

H20|M folofgt 20E
Ho|1 JUELICH

20231 27| ojciof 7to| = [T
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TikTok For Business Solution d
Hashtag Challenge

V
>
HIE
n;
2
Hu
[
=)
e

T
0
[

CONFIDENTIAL & PROPRIETARY

@ Note
e HTC EH50 2= A20| 27155HH, Branded Missionzt H AL 7ts
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TikTok For Business Solution d
Branded Effects

. OJHE mo|X| Lj HEHE &

« 20707t HeE BH EEA ME TS

«  LCIATHEIE AED el 88 7ts
« Branded Mission
« Standard Ads (R&F, Brand Auction) £¢t 2ig
+  Spark Ads (e.g. 22[0f|0]E] G4}

" . HEBA 7| HEZ
5 . WL OOJE] (=3 4, S2ilo|4, =CHH| S20]4)

Aciota, oW BoH0/91D, H4E W
ia «  §X&3A| H|C|o] 2t O|O[E] (=2, IAH[O|X|HE, 32[ofo|M, =H)
« BEM|O|X| ti[o]E

- . HUY QA BB A QS

CONFIDENTIAL & PROPRIETARY

S8 ZRIM 8ot

X8 o) >

* 0@

ue

= HAoa

. *HTCMZIX|of BE &M AL Al BA =8| £ A 60% [ UGC MM & A15%

w
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TikTok For Business Solution d
Branded Effects

CONFIDENTIAL & PROPRIETARY

2D AE|# oD I AE|H 3D AE|H
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TikTok For Business Solution d
Community Effect

D Q-S| L EsH= o|HE
D =4 EE S}

« B |p g0 HE 7ts (Effect House EL)
« ZFELIPharmaX{E BEE7I 20T &7t
«  CEAE 42 Spark AdsZ 2l 7ts

. 20007tdHE EME ERAHME s

- NEHAI|IHEZ

o GMZE|4, TAL 4 Zl0] 4, 02, SR Only

CONFIDENTIAL & PROPRIETARY
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TikTok For Business Solution d
Top View CPM

D IS S NUSHRIOIRL A HIE Qs 2
) o

O
) mlolol EAHMQ! 1 HE

- E|S2 AHRIOI LI ZDAR0| CPM HH SEHZ DS o
« XHE T, SBA + ARRE 224
+ |4 5ZO0 M FICH 60Z7HX] X2 (74 bRl 2ol 10~15%)

« G2 X[ 53] =&
« Addson 7|5 At 7ts
 EALO|E el #MZIX| I|0|X| O|F S LIS CTA 7S

CONFIDENTIAL & PROPRIETARY

Note
:)\ o AN S0 M= BHE ™ =71 CHEHCHE 20H 23 7ts —» E|[AE HY|
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https://docs.google.com/presentation/d/1J5woq8qS3Ash68khhdjHyarLkwfUIJg4/edit

# Home

TikTok For Business Solution

|

|LHX| UP!

S o
HEH FS A

|20}

Ik

2y

dg

Note
e TopFee

@

|

Reach & Frequency (R&F)

3

=
[=]

, Z|CH 225% Of7 AR Of|2F 7}

90

Confidential

1=

2023 2127/ 0|C|0f 7t0]
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TikTok For Business Solution

R&F — Top Feed

.
=

= .

Organic TikTok Ad Organic TikTok
- P,
r Al
TikTok TikTok TikTeok TikTok

QLM HECZ
CECs 0P ED SR

HnF= FHAS ol

ue
0x

(campaign forecaster 718)
Ad Tl M 222 XIHEH REIet A3 off 7t

0I5 gdst &, 2|7 SatEl ot A

o

) aptiold ER

Z|CH Zm|Q1 717F: 90
ZHH|Q1 Of|2F : Z[CH 225%™ of|2t 7ts
Ad group 2 Z[CH 2071 A% £l 7tHs

R&F- TopFeed = TTAM ZHE LHOI|A Z 07t
= a

(=] (=]
2oy B, THHR|, TE2H|E(%),CPM, 2O Z2|2A| 2 7t

CONFIDENTIAL & PROPRIETARY

EtZIE MH: age, gender, language, location, OS, Interest
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TikTok For Business Solution

Auction

Marketing Bidding
Objective Suitable For
Purpose Option 0pt|on

Awareness ==

UAEO] U HAO|EZO|

Consideration

-
CPV

(6s or 15s) (63 or ]53)
-

-

e

o ¢

CONFIDENTIAL & PROPRIETARY
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TikTok For Business Solution

Spark Ads

.
o 0|0] QI |UE EAH/EAHE S| Organic 2HIX S Jts A For You™

o IEEL AR LU, AQGO|I(RIZF)A|
ST AR Z=HZ 0|F

o Deeplink &= TikTok LHE 22 H|0|X| URL*

s to brand or

[ ]
2

= U CHREE H|EM3 7t

creator profile page.

o SO N OLEIAE Ho| w0, Sot 4 Z2|A|

Sotmo Jts ; J — Clickable hashtags ant
0O o T [S) &

Tions

FAR (2t O|0{H 7|7} 7HSDH =

Ju

CONFIDENTIAL & PROPRIETARY

caption.

Flexible CTA to landing

Clickable Music pag

entranc
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TikTok For Business Solution d
Auction : Targeting Options

- ElS0M ®ISotes Cheet EFUE 7[HE Sofl 2 d =2 fXAE &5 EE Jts

- L—-O IT - 1T =

Lookalike Models

A2 sk

@ Geography @ TikTok Ad Engagement
2ot/2/= /A SM & oot 2ol x3]/22,

ARMCIE Z0/ HHX 21 [ 2|2 [ AAHE HO|X] - tina R dati
. argeting Recommendation
@ Demographics 2 ag?l Aﬂ%ﬂl [y
og/ g/l @ App & Website Activity

2o CIXY TRYE FYUE 12 Targeting Expansion
BN &2 MDA Y

- O

@® Device
EMAH0Os(i0S, Android) /717|188

Premium audience (")

16+/21+, T2 Azt Aol ZA0j| BH2st 17

Automatic Targeting
EtANE XS X[ H et

CONFIDENTIAL & PROPRIETARY

@ Interest & Behaviour
B} EIY
SHY X3 Y
3z|ojjo| HEY
S AIEf

Audience Estimation Tool

SE YRS

Customer File - Ist Party client data
171D / olu| (B)/ Mtz (B)

i Split Testin
Business Account Followers (p) DIII:)|o1 ot EﬂAEg
= 0| E|E HYLIE|of &of3t 12y M2t EAE

External DMP [ CDP integration

mParticle, Liveramp

Note: = Open Beta test EI9l 71522, 0= HE 28 F50| 928 TG Aeo|n Ysts BNF 25 HAE 7|5 AR0| 7Hs3 2023 227] 0jclof 7to| = [T



TikTok For Business Solution
Add-on features

CtFst HERC| add-on feature

mE VoM EE 7ts

" E PISIAIT B MR RO A AP HEF SETEEL|C,

Countdo
wn
Sticker

45% O &2 53% O &2
R CTR7IE CTR7IE

Brand
Auction

(Reach,
Video view)

Community
Interaction

Traffic

Conversions

App Installs

Flarmigos 1548 Wihe Lok, tha pictire.
refucis T by Of Aatre #COMARY

221 sconsiey
S

0 Promine mAK

Pop-out
Story Showcase
Selection

60% O &2 N
CTR7IZ

Story selection
(New)

* O @ e 2 &# Qgo 2 * 210

20231 2127| 0|L|0} 710) = [ETEENEEY
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TikTok For Business Solution

Focused View 6% [ 15%(Closed-beta)

User Views the ad User Engages with
for 65 or more the ad within the
first 6s

6s Focused Views
gHalE 2|22 et XM 9|

x3] 2012, 0 ¥
S99 R0 TR Y

-{O

15s Focused Views (Closed-beta)
O 7] X300t M =2 delic SgA A AR S

==
o= E2

> Focused Viewe Video view?2| ¢12j|0|= HH
2 Focused ViewE Sdfl Z100)| M2™o 2 Xtojgt
71s40| 71E =2 ALEX0|AH 218 Al

Focused Viewe fX2 834 =2\ H{E 25 %[Xg}
62/15% 0|4 1 E AHSIHLE HZ 62/15% O|L{of| S 40l &ost=
SA)HACZ Znof| M3 Hojg 7tsM0| 7HE =2 XA 0 &&

o2 F K| e O E £[H3 s

T34 XA 6X/15X 0| AU E E 7Hs40| 7HE &2 AFBXHE EHAUE

£0d: 6%/15% O|L) Z110]| H=2XO = Hoje 7tsM0| O =2 AHEXIE ERIE

. 37,22, iAEfT 2], S 22, 4FH 22 U AHHEIE HERS &S
2al
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TikTok For Business Solution

Landing Page View (LPV)

4 )

Home

> 2212 ofL2}, Ho|X|7t 2EE WiNtX| 7|Cl2l=
o
L

XS glst Z[ X3}

« LPVE Z10F7t RXE Y HO|X|2 RESHY| ol MEHE 4~ Ql="Ea{!’
SHo| 22 A8} S QHELLICH. 220t ofL|2} 24 mjo|x|7} ek s]
ZCE 7K 7|Ci2l= RME 2o £|ZeHECh= HoilA Eafiat CHELCH
0|= high quality E2iTS Z10F EAMO|ER R8I SSHO = Tt
71540 | =2 QX E HZetL|Ct

T TT
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TikTok For Business Solution d
Carousel Format

o REFH2{d Zo2 B} Z2EC| 0|0|X] F1E MAHEE + 10| 32[0j0|E|E
HIZHHIES HZAAZLICH BE-E| FHE 2T LY MIF O|0|XIE 2E¢t MIE

e EIES Solf &M nASo| & FeS HS0{EM K.

CONFIDENTIAL & PROPRIETARY

Availability

S ..-' - \v e Carousel for performance auction: Open beta [RELEICUNY
e Carousel for video shopping ads: Closed beta |Gt
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TikTok For Business Solution d
Smart Performance Campaign (SPC)

. ADRE M2 AEIS 7|E 2ol MEI0] v A o &5}

EAS XSS Z ERMYULICE 7|1E2| ACO (Automated
Creative Optimization)2t & 2|, SPC= 32|0|0]E|H F27t0|

LR PR w4 o AR
P OfL|2t, Y S BRI A2 dof| 7|85t X|&XHo=

\

CONFIDENTIAL & PROPRIETARY

Q Availability
\f App (StEZ0|E)
Web Conversion (Beta)
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TikTok For Business Solution d
Auto Generated Refresh (AGR) — Smart Creative

Y D25 HIX|E 98l RIS o= AXE
2| I2{|A| 5H= 3 2|0|0|E|H x| M3} &

e A ! 2 A
7 K _ T HEN _
. a . + Auto Generation and Refresh (AGR)2 Ad GroupUie| AXHES
ChFots =10, A[AR Aol AX) D27t M2 Ao =2 X &=

'2

#2 ATISE A= 0= 2|ma|AsizEs F2|oofE|s K3 &

. ZITRTO|LHMS AAFOR =X Ad Group2 Kf LIS

CONFIDENTIAL & PROPRIETARY

Set-up Creative Creative HEHAE 2|l X|SXOZ %| Mot £|H, ZotXOZ H|E S1HHQI
Diversification Selection Meh 12|10 Cost Per (21} Tt 01K 22 =H
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TikTok For Business Solution J
Value Based Optimization (VBO)

> [ 2 ROASE 2I¢t Value Based %|X3}

. 3 O0[HIER A/M3} 715t UnkHol 2 M2t M A0S} 2|, VBOS T2
C{ & 0|01l 74 262 S % ofL|2}, 0f2f JHE PUSIFLE EE &2 FoHo|
2712 2o T T0H 74 2 &2 ofao| XIS 0[0fA nFet
QXSS BoELIC

- 2 S2Io|YE: 70l Zh(Value) 22 ZFHA QI 2| XtE 610, I &2 ROASE
0|01 7H540| &Ltk

CONFIDENTIAL & PROPRIETARY

- O S2O|ME: AEO= O U2 RE RXE 221 VBOE I BN E &2
7HX19] M E BoHELICE ot 214 F20l(In App Purchase, IAP) 2 O
Q14 &1 (In App Advertising, IAA) 22| VBOZ} 7} S50 £ X%}E 61|
2I5t Value2| M&0| ‘o ot ol <A npelo= M8 JHsefL|Ct.

Avadilability (IAA VBO)
Conversion Value-Based @ Web (GA)

Optimization Optimization App (Android-GA/iOS DC-Closed Beta
(Quantity) (Quantity+Quality)
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Shopping Ads — TikTok Shop

VSA* with TikTok Shop

> Ads Manager | 012} ZH] 7|

Live Shopping Ads

Y 2 Diversion/spark

oIr
|III1

AdsE Soll 1=
Hzico| ATl 2jlo|H=Z

Ht=E HE

> Fojet ZH 7|

CONFIDENTIAL & PROPRIETARY

> LmolEYM
Engagement E2{iZ
7}% 5 oo Soxd Sedrtw ‘\

e o @ 2 : '
Video Shopping Product Detail Checkout
Links Page Page

Note: *Video Shopping Ads;

@\ Availability
"w,# e SEA/UKE! 7t5, US (Beta)
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TikTok For Business Solution

Shopping Ads - Video Shopping Ads (with catalog)

> HE mof SXof| 21 XstEl 20 Y

> Foje| =0 wt2} 3 2|0j|o|E|E L BASIW|o|X| X ML

« Clojuta) o X| 2 FFRH2 7 HIC| 2 or MIZ FtE7 M e B HIC|R2| F7HX| 2254
. Cto|Ltal 242 X2 TIP or Web/App HIZ 0| X|

. TM Xt BE/MMPE FIEIE0 AAZ AL in Ads Manager
« EX x|, FHL| F71, F0f O|HIE Eeid Jts |

. Haico2oM
« FH|D2| T2 M
 Hero SKUs

CONFIDENTIAL & PROPRIETARY
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TikTok For Business Solution ¢
[£t2X}2] Video Shopping Ads (with catalog)

KR Coupang

260 %

VSAZH HOIZE M3} atal

80 «

ROAS I S7}1X| AVERAGE INCREASE IN ROAS AVERAGE INCREASE IN ROAS
0/ 874 2ol B AE HTH2 \_ DVG vs Single Video \_ vs Overall Account »
o Video Shopping Ads vs. - -
Conversion objective / ‘ / o P Y
v&

2 4 CPA I T ZtAX|
o/ 87 Zm|Ql E|AE ZAntZ}
o O HmeEAE 2oy

Video Shopping Ads vs.
Conversion objective

HIEHA Uplift7 LAist
[13 zmgla

137 HIAE %7 K2l & 12749
Zim|el0i A PVR (CTR*CVR), CPA,
ROAS 52| =8 X|E0IM O Fof:t
HIEHA M} stol

CONFIDENTIAL & PROPRIETARY

SR ARET AR G

e @ 2 e P@ T 2

k Link to External Case study/ Link to External Case study
Source: Alpha results based on 12 clients, testing conducted in July 2022

o 2T =


https://docs.google.com/presentation/d/19978q12MuCjLEnYKbOqanRrOZiDzcGDL/edit
https://bytedance.sg.feishu.cn/file/boxlg3n17rXUhITcrnNFBkwQGoe

Home

1:1NDA Resources (inveiow)

VSA Campaign Set Up

Video Shopping Ads
(for Catatog)
Campaign Set-up Guide
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https://docs.google.com/presentation/d/1sQ8U-4EKkXAdylNfcI_sfColsaJ-ETI0pZ5rtcx2mO0/edit
https://docs.google.com/presentation/d/1sQ8U-4EKkXAdylNfcI_sfColsaJ-ETI0pZ5rtcx2mO0/edit
https://docs.google.com/presentation/d/1BDyS4Afgc4EhlTM4Ls0He5ZrWDhponRT_pnzcod9ZDQ/edit
https://docs.google.com/presentation/d/1BDyS4Afgc4EhlTM4Ls0He5ZrWDhponRT_pnzcod9ZDQ/edit
https://docs.google.com/presentation/d/1u0ojJHFyjGQBnj1lUr7cMivK4Obq_t_5zGHlxZpOj6Y/edit
https://docs.google.com/presentation/d/1u0ojJHFyjGQBnj1lUr7cMivK4Obq_t_5zGHlxZpOj6Y/edit
https://bytedance.sg.feishu.cn/docx/doxlg8ZlpPeB7IIe5jYGlA2rQIc
https://bytedance.sg.feishu.cn/docx/doxlg8ZlpPeB7IIe5jYGlA2rQIc

TiKTOK:For Business H12023 | $t= CH7lE

Sta n d a rd Ad S Reach & Frequency (Top Feed, Standard Feed), Auction Ads

1
1
1
1
1 Standard
1 Feed
serelel AR |
CE M 1
Reach & 2 oflZsta, b e ] CPM Ad Group & %4 2to|2 7|1&
Frequency | X IS ERAE | 100K Reach E4 ) . 12~24A2tH
I !
Aen | Top Feed
olmc 27 | IS sl
X k|
| RemEgEm
1
1
CPC, CPM, CPV MAjZtoZ afole 7|z
HIZS Zn FHOELf HHOR L& Amj|Ql S X0 w2t - H|Esto] & - 2~6A12H ]
FA%t ME It (2&X) -
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TiKTOK:For Business H12023 | $t= CH7tE

Conte nt AdS Branded Effect

Standard 32,100,000 $25,093 Mz 3 or 45
1L 2E7 IEd & 62
2.0§% o}0| 2 20| 6 [ R X 60

Hafj =
—_—— ]
~E|A 3. AE[# m|0|X| 6+60Y
=2 T TE: H 3§ 1S 40 |
OFxjaf 327t 35 5Ty (6 =)
Advanced 67,010,000 $52,384 HIZ 5-63F
Mz o|E
E2g E2, etolE 7|&
% 2-4%| gL 5 A
B 713 ds
[Suggested Package A] Total %50M W50,000,000 $39,087
- BE Standard - ¥%32,100,000
Hafj= - R&F Top Feed - %7,900,000
~e171 712d - R&F Standard Feed - 10,000,000 A% 3 or 4%
_PKG Standard *Standard AE[7 7|&

[Suggested Package B] Total #55M
- BE Standard - %32,100,000
- R&F Standard Feed - 22,900,000 55,000,000 $42,996

20231 2:27] 0c]of 7}o| = [T



TiKTOK:For Business
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